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Heavyweight gurus joined as Advisory Board of Directors

Nick Yang, founder and CEO of Kongzhong.com, the largest mobile SP in the world and a
NASDEQ listing company, and Mr. Tian, Guanyong, a veteran in retail business and former
director of Metro and HomeWay, will contribute their knowledge and expertise to ChinaPlex

to ensure its success in China.

MARKETING GURU

Nick Yang, is famous for his
entrepreneurship as the CTO
and cofounder of
ChinaRen.com, that ended up
sold to Soho.com. In 2002, he
and his Stanford alumni Yun-
fan Zhou co-founded
Kongzhong.com, which was listed on Nasdaq
in only 18 months. Today, Kongzhong.com is
the largest mobile service provider (SP) in the
world with over 40 million subscribers. Nick
has substantial knowledge in consumption be-
havior of youth market as most of the
Kongzhong’s subscribers are teenagers and
young adults, the same as those moviegoers in
China. Nick’s experience will be extremely
valuable to Chinaplex’s marketing strategy.

RETAIL LOCATION GURU
Tian Guanyong, is a leading
entrepreneur/corporate execu-
tive in retail. As a cofounder
of CGEN Media, the largest
advertising company in major
shopping malls and retail

chains such as Carrefour and Metro. CGEN is
expecting to be listed on NADAQ at the end of
2007.

Mr. Tian has over 15 years experience in retail
business. He has been the logistic director of
Reno-Depot of Canada, Senior VP of Home-
Way (acquired by HomeDepot), Executive VP
of Oriental Home Depot, and China Chief Rep-
resentative of JDA. Mr. Tian’s insightful exper-
tise in retail expansion will bring enormous
value to ChinaPlex.

New Kid on the Block
ChinaPlex has signed
the lease contract with
Chongqing Long Sha
Real Estate Limited, the
developer of Glory site
development in Dadu-
kou district of
Chonggqing. ChinaPlex
will build a 8-screen 1400 seats cinema under
the square area with entrance directly on the
street level. The district is populated 300,000
people, with no multiplex cinemas for now.




